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From our Executive Director

CHSC Calendar

Dear Friends,
Thank you for your engagement with
Cleveland Hearing and Speech Center (CHSC)!
The stories you will find on these pages
really give you a sense of our agency and the
good work we do to ensure that all of our
neighbors can communicate effectively and
to eliminate the barriers to communication
that exist in our community. With me, I am
certain you will love reading about the success
of our client Kaila and the devoted work of
her audiologist, Dr. Laura Brady. No doubt you share my astonishment
about the daily work of our ASL interpreters in the community. I know
you are likewise inspired by the work of our board and New Partners and
the rollout of our new Anna Marie Murphy Leadership Award. Clearly, our
work here is evolving and invigorating, with the grounding of nearly 100
years of service shaping our innovative vision of the future.
Zig Ziglar said, “Outstanding people have one thing in common: An
absolute sense of mission.” It is humbling to think of the broad support we
have for our critical mission to the community, including our staff, board,
New Partners, and donors. It simply wouldn’t be possible to do our great
work without this dream team. By caring enough to read our stories, you
join us in this absolute sense of mission and become a part of our team.
Consider including CHSC in your plans for giving in 2017! Your gift will make
a difference by helping CHSC to meet the needs of the community. Gifts
support our services to the Deaf and hard of hearing, those who need
diagnosis and treatment of hearing loss, and those who face challenges
with speech, language, or reading. #GivingTuesday is a great time to
join in the movement! Not only can you help change the life of one of
the thousands of children and adults we serve every year with a gift of
support, you can spread the word about our services to friends and family.
With gratitude,

October is Protect
Your Hearing Month
Visit www.chsc.org/soundchoices
for ways children can protect and
preserve their hearing.

Hearing Aid
Awareness Week
October 3rd – 10th

Visit www.chsc.org/hearing for
more information.

Chagrin Documentary
Film Fest
Featuring the film,
When I Stutter
by John Gomez
Screenings:

Friday, October 6th at 12:00 pm
Chagrin Falls Township Hall
83 N. Main Street, Chagrin Falls

Sunday, October 8th at 5:10 pm

South Franklin Circle
16575 S. Franklin St., Chagrin Falls
Tickets & Info:
www.chagrinfilmfest.org

#GivingTuesday
A day for givingback.

Tuesday November 28

(See pages 14-15 for details)

Save the Dates!
6th Annual Cleveland
Big Wheel Relay

Saturday, June 23, 2018

Fall Benefit

Jennell C. Vick, Ph.D.

Saturday, September 8, 2018

Executive Director

Communication
Matters at CHSC
Fall 2017
This magazine is published by Cleveland
Hearing & Speech Center. News and
informational articles related to hearing,
speech, deafness, and development topics
are featured.
Phil Long Photography: Cover photo & Dr. Jennell Vick
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CHSC MISSION:
Cleveland Hearing & Speech Center is
the premier provider of hearing, speechlanguage and deaf services, education, and
advocacy, helping people connect through
communication.
Help take care of our
environment, please
recycle this magazine.
You have the right to “opt-out” of receiving fundraising materials/
communications and may do so by sending your name and address to the
Privacy Officer together with a statement that you do not wish to receive
fundraising materials or communications from CHSC.

Jennell C. Vick, Ph.D.
Executive Director
Sara Thomas
Interim Director of Development
Sharon Dundee
Director of Marketing & Communications
Audrey Bucholtz, Dr. Laura Brady,
Jonathan Plessner, Mike Siero
Contributing Writers
Have a question or comment? Contact us at:
communicationmatters@chsc.org
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NewPartnersMatters

Anna Marie Murphy
Service Award
By Audrey Bucholtz

Anna Marie Murphy

In 2017, the Anna Marie Murphy New Partner Service
Award was established as a lasting tribute to Anna Marie
Murphy. Her outstanding service with the New Partner
Associate’s Board (2010-2016) serves as a model for young
professional involvement throughout the community.
Honorees of this award are nominated by their fellow New
Partner members based upon their display of leadership,
commitment, motivation, creativity, ambition, and
persistence. All of these criteria are exemplified in the
first recipient of the new award, Leo Jansen.
As a long-time friend of Anna Marie, Leo was first
introduced to CHSC when he raced in the inaugural
Big Wheel Relay, over five years ago. He has remained
involved with the event and CHSC ever since, officially
being recruited as a New Partner by Anna Marie herself
in 2014.
In 2016, Leo stepped up to take on a leadership role as
a co-chair of the event. This was a crucial time, not only
because of leadership transitions within the group, but
because the New Partners were seeking a new location
to accommodate the growing popularity of the Big Wheel
Relay. Leo’s unwavering commitment to expand and
www.chsc.org/cm

Leo Jansen

improve this annual signature event is commendable.
The overall experience would not have been as impactful
for participants and volunteers if not for Leo’s drive and
enthusiasm.
Leo’s dedication to advancing the work of CHSC is
impressive and valued. This past summer, he and the New
Partners raised over $37,000 — the largest fundraising
goal in the event’s history. Above all else, Leo has enjoyed
the opportunity to develop professional relationships
and friendships with fellow members of the associate
board. The nominations that Leo received from other
New Partners overwhelmingly echoed these sentiments,
sharing that he “sets the bar high” and “goes above and
beyond” to help the Center achieve its goals.
Leo says that he is “grateful and humbled” to be honored
by the group with this award. “Anna Marie did so much
for the group and for the center, I am honored to be
the first recipient of this award,” Leo commented.
The Cleveland Hearing and Speech Center is proud to
recognize Leo for all the great things that he has done
for us and look forward to his enduring partnership and
positive contributions in the coming years. ■

CommunicationMatters at CHSC
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SpeechMatters

Stroke Survivors:

What Services are Available?

By Jonathan Plessner MA, CCC-SLP

Stroke survivors can seek help from speech-language
pathologists to improve their communication and
swallowing problems. A stroke can cause brain damage leading to difficulty with language, speech, voice,
cognition, or swallowing. Some stroke survivors experience more than one of these problems, but each can
be addressed at the Cleveland Hearing & Speech Center (CHSC).
Stroke survivors and speech-language pathologists can
work together to reach communication goals. In most
cases, stroke survivors can regain some of their lost
skills, although usually survivors do not recover all of
the communication or swallowing abilities lost from
the stroke. The ability that allows stroke survivors
to recover skills despite brain damage is called
neuroplasticity. After a stroke, the brain can readjust
itself to gain back lost abilities.
Aphasia describes loss of language caused by a stroke.
People with aphasia may have difficulty finding the
right word, putting words together, understanding
what is being said, or reading and writing.
At CHSC, stroke survivors with aphasia can work
individually in speech therapy sessions or with a group
to help reach their communication goals. Individualized
services at CHSC are preferred when stroke survivors
want to work on very specific skills, one-on-one with a
speech-language pathologist.
Groups at CHSC are led by a speech-language
pathologist but also incorporate encouragement and
feedback from fellow stroke survivors. Communication
workshops at CHSC — part of the Northeast Ohio

Adults Communicating Together (NEO-ACT) program
— include a reading workshop, a writing workshop,
and a book club.
Dysarthria and apraxia are speech disorders. Stroke
survivors with dysarthria usually have slurred, unclearsounding speech. Often, dysarthria is described as
muscle weakness. Stroke survivors with apraxia may
have difficulty coordinating their muscles for speech,
whether or not the muscles themselves feel weaker.
People with speech disorders can work individually at
CHSC with a therapist or participate in groups such as
Speak Easy or the Music Therapy group.
Stroke survivors may also seek individualized services
for voice, swallowing, and cognitive disorders.
Oftentimes, treatment of these disorders involves
using compensatory techniques, which are strategies
that engage parts of the brain that were unaffected by
the stroke to help improve daily life.
Compensatory techniques for swallowing may include
effortful swallowing or a changed diet. A stroke
survivor with memory loss may benefit from a using
an electronic device such as an iPad or using written
reminders. People with voice disorders may adjust
their speaking rate or over-enunciate to improve their
speech intelligibility.
Since stroke survivors are individuals, every stroke
affects each person differently. Certain compensatory
techniques are effective for some stroke survivors
and not for others. A speech-language pathologist can
help develop a plan to meet a stroke survivor’s specific
needs. ■

For more information about
stroke-related communication disorders,
various treatments and the programs
and services mentioned in this article,
please visit www.chsc.org/speech.
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Know these stroke facts:
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MarketingMatters

Bold, New Tactics Revolutionizing
CHSC Marketing Strategy
By Sharon Dundee

The 2016-2019 CHSC Strategic Plan brings changes to
every aspect of the way we approach our clients, our
business, and our community. We are striving to renew
and refresh services and programs and to nurture and
grow our client base through enhanced experiences
through the Cleveland Hearing and Speech Center. To
achieve the results we envision, we have raised the bar
on our marketing efforts, as well. The Strategic Plan
calls for utilizing bold, new tactics — bringing CHSC
on pace with current technology, digital strategies,
and social media platforms. Combining these new
approaches with our tried-and-true advertising and
promotion resources add up to an exponential impact
on all service areas.
Some of the key components of this new approach
include:

6
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Pre-Market Awareness Survey
In order to map out a plan for our marketing efforts
and dollars, we first need to know where we stand; a
starting point. Baseline information can tell us what
people think of us (our brand) — and if they think of
us at all. By hosting focus groups and introducing an
online survey to the field, we can come to understand
what shifts in perception have been occurring and what
valuable client information we may have been missing.
Survey results will not only inform our messaging and
approach, but will also provide baseline statistics by
which we can measure our marketing efforts as they
are implemented.
www.chsc.org/cm

Revised Website
It has been nearly six years since the current website
was launched, plus another year or so of planning
and preparation prior to that. In today’s world of fastpaced, constantly-evolving technology, that makes our
website the equivalent of a flip-phone. It still works,
but it is not as efficient or user-friendly as it should be.

Navigation
Navigation roadblocks -- including numerous pages
requiring several clicks, confusing organization of
information, repeated or outdated information –- all
add up to a frustrating visitor experience. By revising
our website, we are creating a happier customer
experience, delivering useful information to the visitor
as quickly and easily as possible.

Hubspot
This new program has so many facets, it is hard to
know where to start and how to describe it. Basically,
it serves as a Customer Relationship Manager (CRM)
— or database — housing nearly all contact lists.
But it is what we can do with those lists that make
this program so viable. Hubspot’s greatest value is in
generating new client leads. It works on the theory of
Inbound Marketing — that client leads are generated
by developing a relationship with people as they
search for answers or information online. Once people
have engaged with CHSC by visiting the website and
perhaps filling out a form or downloading some helpful
information, Hubspot goes to work. It analyzes website
visits, sends out reminder email messages, then tracks
and targets potential leads.

Social Media
You may think of cat videos when someone mentions
social media. However, in today’s world, social media is
a powerful advertising resource, as well. The extensive
reach of digital media is incredible:
Every 60 seconds:

Optimization
Thanks to our redesigned website, we are making it
easier to find CHSC on the internet. By “optimizing”
our website copy (including introduction of a new blog)
using specific keywords, Google searches are now
leading visitors our direction more often. Additionally,
paid advertising on Google using keyword ads increases
our visibility and ranks us higher among search results.
By honing our Search Engine Optimization (SEO) and
Search Engine Marketing (SEM) efforts, we will deliver
more visitors to the website. More visitors = more
potential clients.
The new website will also be optimized so that it is
user-friendly on all devices: laptop, cell phone, iPad,
etc.
www.chsc.org/cm

•
•
•
•
•

900,000 people log-in to Facebook
Google experiences 3.5 million search queries
14.1 million people watch a video on YouTube
156 emails are sent
70,000 hours is spent on Netflix

The new marketing strategy for CHSC maps out a plan
to incorporate social media as a way to reach the
community we serve, as well as potential new clients
— in the places they spend the most time!
Ultimately, the objective of CHSC’s revolutionized
marketing and communications plan is to be able to
assess, measure, document and continuously improve
client outcomes across all lines of service. With all of
these new tactics in place, CHSC will be well positioned
to not only create a greater awareness of our brand
and thus better serve a greater number of people, but
to generate the kind of potential client pool needed for
sustainable growth. ■
CommunicationMatters at CHSC
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A Day in the Life of a Sign Language Interpreter
Phil Long Photography

By Mike Siero, Manager of Interpreting Services

A sign language interpreter is a trained professional
who uses their hands in a manual communication
system to communicate between a Deaf person and
a hearing person who does not know sign language.
Since Deaf people cannot hear spoken language,
they must have it expressed visually. Interpreters are
called in to bridge this communication gap. At the
Cleveland Hearing and Speech Center (CHSC), our
interpreters are bilingual professionals who convert
the spoken language of English into the visual language
of American Sign Language (ASL). Interpreting differs
from translating in that it is an immediate conversion
of one language into another but does not necessarily
follow word by word, but rather concept by concept.
A sign language interpreter must accurately convey
messages between two different languages, assisting
both deaf and hearing individuals. The act of
interpreting begins when a hearing person speaks, and
an interpreter renders the speaker’s meaning into ASL
or other manual forms used by the deaf individual.
Interpreting also happens in reverse: when a deaf
8
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person signs, an interpreter renders the meaning
expressed by signing into oral language for the
hearing party. This process is sometimes referred to
as voice interpreting or voicing. Skilled sign language
interpreters will position themselves in a room or space
that allows them to be seen by the deaf participants
and heard clearly by hearing participants.
The basic mental process of interpreting works as
follows: The hearing person says something in English
(message) which is received by the interpreter’s ear.
The interpreter checks to see if they understand
the message and its intent (comprehension). If the
interpreter does not understand what was said, then
they ask for message clarification in order to interpret/
translate it correctly to the Deaf consumer. When the
message is understood, the interpreter switches the
English (source language) message into the grammatical
structure of Sign Language. Sign Language does not
follow English word order or construction because it
is a foreign language with a structure more similar to
French than to English. At this point, the interpreter
www.chsc.org/cm

Businesses or other service providers call CHSC because
they have a Deaf client with whom they need to do
business. Sometimes the service provider is Deaf and
the consumer is hearing. Regardless, the interpreting
process is pretty much the same.
• An interpreter arrives at the job site and checks in
with their contact.
• The interpreter is introduced to the client and a
mutual rapport is established.
• Both the interpreter and the client meet the
services provider, at which time they go into
“interpreting mode.” Everything that is heard
is signed to the Deaf client and respectively,
whatever is signed is spoken to the service
provider. If there is shouting in a hall, a thunder
clap or an ambulance driving by, the interpreter
will interpret the sound to notify the Deaf client of
the distraction.
• The interpreter is a professional who must remain

•

•

•

•

neutral at all times. The interpreter has two
clients; both the Deaf person seeking service and
the hearing person providing the service.
When the appointment ends, the interpreter’s job
is finished. If additional meetings are required,
then the interpreter will assist their Deaf consumer
in scheduling with the hearing service provider.
Since interpreters are in the middle of private
conversations every day of their working lives,
they must adhere to strict codes of confidentiality.
Like a doctor’s Hippocratic Oath “to do no harm,”
an interpreter’s oath is to “keep all information
between parties confidential.”
Interpreting is like playing a musical instrument.
A violinist doesn’t only play the violin when they
perform in a concert. Likewise, an interpreter
must practice their craft daily to keep their
instrument in tune, by watching other professional
interpreters interpret, taking online course work,
and attending workshops and seminars on the
business of interpreting.
Unlike spoken language interpreting, Sign
Language interpreting is a physically demanding
job. Signs must be made in physical space, so the
interpreter is almost constantly moving their hands
and arms. Add to this the fact that professional
community interpreters travel throughout a city to
interpret in all weather conditions. ■
Phil Long Photography

signs the message to the Deaf consumer (ASL message
transmission). The interpreter is careful to watch the
facial expression of the Deaf consumer to verify that the
message was received and understood (comprehension
monitoring). If the message is understood by the Deaf
person, then the entire process is reversed. Now the
Deaf client provides the interpreter with the source
language and English becomes the target language.

Interpreters are
called to bridge this
communication gap.

www.chsc.org/cm
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FeatureMatters

Making a Difference
By Sharon Dundee

L-R, Kaila Johnson, Dr. Laura Brady
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I

n 1999 when she was five years old, Kaila Johnson’s parents
began to notice that she was having difficulty hearing and
producing certain speech sounds. She often requested
repetition of spoken speech and she appeared to have
additional difficulty hearing well at a distance. With concerns
about both her hearing and speech, Kaila was brought to the
University Circle office of Cleveland Hearing & Speech Center
for evaluation. There, she met Dr. Laura Brady who would
become her audiologist, managing her hearing care over the
next 18 years. At the initial appointment, Dr. Brady noticed that
Kaila was very visually attentive, relying on visual cues to help
understand speech and situational cues. Kaila was diagnosed
with a sensorineural hearing loss. Kaila could hear only the low
frequency components of speech (vowels and voiced sounds)
easily; many consonant sounds were simply not audible, so
she could “hear” voice, but had great difficulty understanding
what was said. Dr. Brady recommended hearing aids, ENT
consultation, and speech/language evaluation/treatment to
improve her articulation.
Kaila is the first to admit that without the intense support and
encouragement she received – particularly from her parents,
she would not have become the confident, successful young
woman she is today. Kaila says, “I am basically an introvert. My
parents were always advocating for me, making sure I receiving
any necessary therapies, and the best hearing aid technologies,
but also making sure I had every advantage. I was blessed to
attend Beaumont, a private high school where the classes were
small, allowing for more personal attention and making it easier
for me to hear and interact with teachers and other students.”

PhilLong
LongPhotography
Photography
Phil

While Kaila felt some isolation due to her hearing challenges
when in large groups, she found herself involved in many school
and social activities. High school nurtured seeds of passion
in her. As co-president of a group called Females Achieving
Minority Excellence (FAME), she sensed that advocacy and
education were part of her nature.

www.chsc.org/cm

Going away to college at Ohio Wesleyan University brought
many new experiences for Kaila. Without her family close by to
advocate for her, Kaila had to develop her own voice and learn
to self-advocate - managing housing, classrooms, scheduling,
teachers and more. In the setting of a larger, more diverse world,
Kaila, like most young people, began to think about her place
in it. She had always been keenly aware of being “different”
growing up, but now her differences – Black, female, hard of
hearing – were just a few of many differences she observed in
those around her. Rather than allowing her differences to be
negatives in her life, Kaila wondered, “How do I make these
differences work for me? How can I have an impact in the
world?”
CommunicationMatters at CHSC
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FeatureMatters continued

Phil Long Photography

Kaila Johnson works with the team at the Diversity Center of Northeast Ohio.

Kaila’s college experiences and classes began to shape
her identity and fuel her drive to enlighten others
about diversity issues. Before graduating with a B.A.
in Women & Gender Studies, Sociology/Anthropology,
Black World Studies, and English, Kaila found funding
for an internship with the Diversity Center of Northeast
Ohio. She was drawn to their mission of eliminating
bias, bigotry and racism – all aspects that speak to being
different. As her internship was coming to an end, Kaila
realized that a more sustainable program could be
developed to incorporate the types of presentations
she had been working on. She saw a need for the
University itself to initiate consultations and trainings
against unconscious bias.
Her senior thesis for Sociology was a study of
underrepresentation in American universities/liberal
arts colleges and used the internship experience from
the previous summer to develop a plan for diversity
and inclusion consulting with a focus on young adult
leadership development.
Following graduation, using her self-advocating
skills, Kaila took her plan to The Diversity Center and
12
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proposed that they hire her to implement it. She
was confident in her goal of designing and delivering
young adult leadership development workshops and
trainings that focus on topics of multiculturalism and
accessibility. The Diversity Center agreed.
Today, Kaila is a Program Specialist for The Diversity
Center, based out of a Cleveland office, but traveling
across nine counties in Northeast Ohio to schools,
businesses, social service groups, libraries and more.
She designs and delivers programs that she knows will
be influential in changing the way we view and learn to
accept the differences in others.
Over the years, Kaila continued to have regular visits
with Dr. Brady to evaluate her hearing, investigate new
hearing aid technology and program her current aids.
In response to some comments made by attendees at
her professional presentations, she again sought the
services of our CHSC speech therapists to “brush up”
on her articulation. What Kaila once saw as just another
way she was “different” – the ability to produce, clear,
articulate speech - she realizes is now part of her career
development.
www.chsc.org/cm

Although she still considers
herself an introvert, Kaila
uses her passion, voice and
determination to help others.
Dr. Brady says, “Kaila and her
family are a perfect example of
why I do what I do. With Kaila’s
hard work and the incredible
support and encouragement
from her mother, it has been
a true pleasure over the years
to watch her become the
poised, articulate, confident
young woman she is today.
Kaila will make a difference in
this world!” ■

Top Tips for Hearing Aid Success
By Dr. Laura Brady

ALL DAY, EVERY DAY
Hearing aids should be worn consistently — whenever you’re “awake and
dry.” It’s not really about your ears — ears receive the sound but it is the
brain that “hears” it. Consistent auditory input is key to letting the brain
adjust to the new level of sound. Be patient as you rediscover sounds that
you may have missed before… it takes time. With consistent hearing aid use,
you should notice that listening is easier, and not as tiring as without aids. It’s
normal for a hearing aid to feel like a foreign object at first. It is. But again,
with consistent use you will start to realize that you have forgotten that you
have it on.
INVITE A LOVED ONE OR FRIEND
Bring along a loved one or friend to appointments! Since this is really about
improved and easier communication that involves at least two parties: a
listener and a speaker. During appointments, it helps to have the support of
a trusted other person, especially when there is a lot of new information to
remember.
WE WANT TO SEE YOU BACK
Keep your initial follow-up appointments! Your audiologist will work with
you to ensure you have the best result. Programming “tweaks” and other
physical adjustments can improve hearing aid performance and your listening
comfort. Hearing aids also require ongoing maintenance, so we want to see
you at least every six months.
HOW YOUR RESULT WILL BE MEASURED
Ask about your outcome. What tools or measures will be used to be sure you
are getting the best result? At CHSC, our team uses both subjective standard
surveys and objective “real ear” speech mapping. For the speech mapping,
a jelly-like thin microphone is placed in the ear along with the hearing aid so
that the true performance of the aid in your ear is objectively measured to
calibrated speech samples.

Phil Long Photography

BE REALISTIC
Hearings aids should provide noticeable improvement but cannot restore
normal hearing. Remember, hearing aids do not “treat” your ears…
they adjust the incoming sound so that the impaired hearing
system has a better opportunity to hear sound.
ENLIST THE SUPPORT OF OTHERS
If you struggle to hear a particular individual or in a
certain situation, try to enlist others’ support in a
positive way. Remember the phrase, “It helps me if
you ____.” Fill in the blank as needed! If someone is
speaking to you from another room or at a distance, you
could say, “It helps me if I can see your face when we
talk.” If someone is washing green beans at the kitchen
sink, you could say, “It helps me if we wait to talk until
the water is shut off.” If you encounter a rapid speaker, let
them know, “It helps me if you speak more slowly.” ■

www.chsc.org/cm
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DevelopmentMatters

Black Friday. Cyber Monday. #GivingTuesday
By Sara Thomas
#GivingTuesday is a global day of giving that has grown
into a viral movement around the world. This year,
on Tuesday, November 28, 2017, nonprofits, families,
individuals, businesses, and students will come
together for one common purpose: to celebrate and
encourage giving.

upload a photo, share why you support CHSC, and set
your goal at $50 or $100. After you set the example
by self-donating to your personal page, share with
your friends, family, and coworkers to encourage their
donations. We have lots of tools and tips on how to
have a successful experience.

This movement is simple – anyone can get involved and
give back in a way that is meaningful to them. From
fundraising to pro bono services, #GivingTuesday is a
wonderful way to practice gratitude. As we approach
the holiday season, we tend to reflect on all we are
thankful for in our lives. #GivingTuesday is a campaign
that promotes generosity and reminds us of the
importance of giving back. This is also a reminder that
every act of generosity counts, and means even more
when we all give together. On #GivingTuesday, millions
of people will demonstrate our common capacity to
give. Here at Cleveland Hearing & Speech Center, we
are hoping you’ll join us in this movement.

Last year, CHSC #GivingTuesday efforts raised $900 and
an invaluable amount of awareness. This year, we hope
to reach a higher goal of $2,000 with the help of people
like you who decide to become a #GivingTuesday
Ambassador. We know that, together, we can give the
gift of communication to those living in silence. ■

This year, we are mobilizing a group of #GivingTuesday
Ambassadors to help us raise awareness and funds for
CHSC, where giving means growth. Last year, we were
able to provide over $1 million in free/low cost care
to our community, because even with insurance, high
deductibles and other out-of-pocket expenses prevent
many from needed health care. CHSC’s audiology
assistance program keeps hearing assistance within
reach, helping adults receive affordable hearing aids. As
a #GivingTuesday Ambassador, you’re playing a critical
role by helping to expand our reach, raise awareness,
and help raise funds so that we can continue providing
free or reduced cost care for clients who are uninsured
or underinsured.

This movement is simple - anyone
can get involved and give back in a
way that is meaningful to them.

Simply visit www.chsc.org/givingtuesday to create
a personal campaign page. Add a personal touch –
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NOVEMBER 28, 2017
In the spirit of the giving season, Cleveland Hearing & Speech Center is participating
in a global movement called #GivingTuesday. This is an opportunity to reach out to
people who share our vision of a community where everyone communicates effectively.

HOW IT WORKS

#GivingTuesday is a movement to celebrate the spirit of giving. It follows Thanksgiving, Black Friday, and Cyber
Monday. This year, #Giving Tuesday is November 28th. #GivingTuesday inspires people to take collaborative action
to improve their local communities, give back to the charities they celebrate, and help create a better world.

WHO IT SUPPORTS

The event raises awareness of Cleveland Hearing & Speech Center as the premier provider of speech-language,
learning, hearing and deaf services in the greater Cleveland area. CHSC’s vision is a community where everyone
communicates effectively.

PARTICIPATION
•
•
•
•

Create your own #GivingTuesday campaign page - add a personal touch and set your goal.
Set an example - By making a donation yourself, you encourage others to participate.
Share with your friends, family, coworkers - ask them to support a cause you care about by making a donation.
Share the message of #GivingTuesday on your social media networks of Tuesday, November 28. Help us raise
awareness and funds.

Founded in 1921, help us continue to expand our capacity to serve more in our community by
making a donation of $19.21 right now. It’s easy and only takes one minute! Your gift of $19.21
will help CHSC continue to provide financially barrier-free services to those who need us the most.

FUNDRAISING

2016 was our first #GivingTuesday campaign raising nearly $900 and tons of awareness. Help us do even
better this year by helping us raise $2,000!

Join us in a movement of generosity

WWW.CHSC.ORG/GIVINGTUESDAY
MAIL DONATIONS

You may use the enclosed envelope to mail your check made out to Cleveland Hearing & Speech Center.
(Questions? 216-325-7578 ask for Sara)

www.chsc.org/cm
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EventMatters

Big Wheel Relay 2017

Our record-breaking fundraising year – we
raised over $37,000!
Special thanks to Cleveland Clothing Co.,
News Channel 3 and Tremont Tap House for
being awesome community partners.
First place team for the third year in a row:
Wheelie Wheelie Fast
Best team costume: L.A.D.D. Kiss- a team of
women from Lincoln Electric
Top Fundraising Team: It was so close,
we decided to mention both: M&M’s and
Cleveland Chaos

Phil Long Photography

2017 event sponsors:
J.L. Thomas & Co. • Hickman & Lowder
Co., L.P.A. • Erie insurance & The Insurance
Office • PJ Wordsmith • JumpStart Inc. •
Parma Pulp • ClearSulting • First Catholic
Slovak Ladies Association • CGB Tech
Company • Next Play • Rozi’s Wine House
• Compass Consulting Services, LLC

Communication is Key Fall Benefit 2017
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Phil Long Photography

We offer a heartfelt thank you to everyone who
supported our fall benefit, Communication is Key at the
TENK West Bank on Saturday, Sept. 9th. Your generous
support means so much to the clients we serve.
A special thank you to our guest speaker, Scott Palasik
PhD, CCC-SLP, for sharing his story of communication
difficulties and his beautiful musical talents.
Our Live Auction Raised $6,400 which included a unique
painting of the evening’s event by Jacqueline DelBrocco
Our Fund-A-Need Pledge Raised $26,012
We offer great appreciation to our Premier Table Sponsor,
KeyBank, for their generous support.
The support of our 2017 CHSC Business Partners
raised $36,500
Applied Industrial Technologies • Thompson Hine
Skoda Minotti • Copy King • Deloitte • Oticon
Phonak • RSM • Nordson
The charitable contributions of our Event Sponsors
raised $31,500
KeyBank • Dominion Energy • Huntington Bank • Swagelok
PNC • Ruth Anna Carlson and Albert Leonetti • Buckley King
Hahn Loeser & Parks LLP • Falls Communications
The Enterprise Corporation • Fredon Corporation
Miller Goler Faeges Lapine LLP
www.chsc.org/cm

Applied Industrial
Technologies
Proud Supporter of

Cleveland Hearing & Speech Center
Applied® is one of North America’s largest
independent industrial distributors, serving the
needs of MRO and OEM customers in virtually
every industry.
A Cleveland-based company for more than
90 years, Applied® is dedicated to enhancing the
quality of life and wellness of our community by
supporting the work of Cleveland Hearing &
Speech Center.

Applied Industrial Technologies
Corporate Headquarters
1 Applied Plaza
Cleveland, OH 44115
216-426-4000
Applied.com

www.chsc.org/cm
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Introducing a NEW
rechargeable hearing
aid technology with Phonak
Audéo™ B-R

NEW rechargeable
hearing aid! 24 hours*
of hearing with one
simple charge.

When you can enjoy 24 hours*
of hearing with one simple
charge, life is on

NO R DSO N CO R PO R ATI O N I S PR O UD
TO SUPPO R T

Cleveland Hearing &
Speech Center
Charged Up + Ready to Go
* Expected results when fully charged. Includes up to 80 minutes wireless streaming time.

Proud Provider of Phonak
Hearing Technology

nordson.com

MS049792

Thompson Hine LLP is proud to support

Cleveland Hearing & Speech Center

A Smarter Way to Work – predictable, efficient and aligned with client goals.
Atlanta | Cincinnati | Cleveland | Columbus | Dayton | NewYork | Washington,D.C. | ThompsonHine.com
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Digital & Commercial Offset

Printing Services
Digital Black & White & Color Printing
Commercial Of fset Printing Ser vices
Full Color Envelope Printing
Oversize Posters and Banners
Complete Binding & Finishing
Graphic Design
Personalized Variable Printing
Scan Hard Copy to USB Drive, CD or SD
Proud Sponsor of the Cleveland Hearing & Speech Center

Committed to Customers • Committed to Quality • Committed to Service

Your Source for Complete

The first hearing device
that revolves around you

Introducing Oticon Opn™
3333 Chester Avenue • Cleveland, Ohio 44114
Phone: 216.861.3377 • Fax: 216.861.6108
www.copy-king.com • sales@copy-king.com
Certified as a CSB and a FBE with the City of Cleveland and a SBE with Cuyahoga County

For more information on Opn visit
www.oticon.com

Skoda
Skoda Minotti
Minotti proudly
proudly supports
supports

Cleveland
Cleveland Hearing
Hearing
&
& Speech
Speech Center’s
Center’s

vision of a community where every
vision of a community where every
individual communicates effectively.
individual communicates effectively.
Innovate. Lead. Inspire.
The professionals at Deloitte are
committed to social involvement and
helping to make our community a better
place for everyone. We are proud to
support the Cleveland Hearing & Speech
Center and its mission in the community.

www.skodaminotti.com
www.skodaminotti.com

www.deloitte.com
Copyright © 2017 Deloitte Development LLC. All rights reserved.

www.chsc.org/cm
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